AFP Monthly Meetings & Audioconferences 2010
Below find a list of the AFP Charlotte meetings already held in 2010.
January 20, 2010 (1.5 hour) Lunch meeting at the Crowne Plaza Hotel:  Walk the Walk and Not Just the Talk: The Principles and Practice of Nonprofit Accountability
 
The Charlotte Association of Fundraising Professionals (AFP) held its first luncheon seminar of the year on January 20, 2010.  It featured Eric Frazier, staff writer at the Charlotte Observer as the presenter.  

Eric has more than 20 years of experience as a reporter and he helped lead that newspaper’s ground-breaking coverage of the controversy at United Way of the Carolinas.  As a staff writer at the Charlotte Observer, he spent the past few years reporting in-depth on nonprofits.  Eric also helped lead the newspaper's "Mission Possible" crusade to help struggling nonprofits deal with recent financial shortfalls, with numerous articles on the impact of human service agencies in our community.

Eric’s remarks will be an illuminating look at how nonprofit organizations are perceived by the media and how to really “walk the walk” when it comes to important issues such as transparency and accountability.  Roundtable discussions will follow prepared remarks to enable nonprofits to better communicate to their various publics.

Eric’s writing has also appeared in the Chronicle of Philanthropy and the National Law Journal. He is a past winner of the Council for Children's Rights Dolly Award for child advocacy and the Anna Quindlen Award for Excellence from the Child Welfare League of America.

February 17, 2010 (3 hours total for both sessions) Lunch meeting at the Crowne Plaza Hotel:  The Truth About What Nonprofit Boards Want with June Bradham

 

We all deal with boards but do you do it well? Whether a large hospital board or a two-person community advisory board, a university foundation or a taskforce, we all rely on key external groups for wisdom, ideas, connections and money! This workshop is based on years of research and will offer you insight and illumination into the mindset of your board members.  

 

June Bradham, President and Founder of Corporate DevelopMint, led two sessions and allow plenty of time for audience interaction and Q&A.  

 

The first session (12:15 – 1:00) leaned heavily on the research and findings of June’s recently released book, The Truth About What Nonprofit Boards Want: The Nine Little Things That Matter Most. This session promises to be chock full of new insights and information that will help you maximize your volunteer groups’ satisfaction and, as a result, their enthusiasm for giving.  

 

The second session (1:15 – 2:00) gave this exciting research some personal context. Upon registration, participants were invited to complete an on-line survey that assesses their organizations level of leadership/board alignment. These results allowed June to customize the session to address challenges participants face in their own organizations.  


About the Presenter:
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June Bradham is founder, owner, and President of Corporate DevelopMint, a fundraising and strategic planning consulting firm with over 20 years serving the non-profit world. After beginning her fundraising career at Hilton Head Hospital, June founded Corporate DevelopMint which has grown from a one-person operation to a major presence in fundraising consulting that now counsels clients from coast to coast. It is June’s personal commitment to constant innovation and uncompromised quality that has led Corporate DevelopMint forward, year after year. 
 
June and her team have led scores of fundraising campaigns that are diverse in their scope and purpose. From a $100 million hospital system campaign to a $1 billion comprehensive university campaign, Corporate DevelopMint consultants have counseled hundreds of non-profits on embracing strategies that solidify their organizations and prepare them for a future beyond campaign.


June has also had the honor of contributing to the development community through published works and dozens of speaking engagements each year. She is invited to contribute articles and features to non-profit trade publications as well as to mainstream periodicals and her first book, The Truth About What Nonprofit Boards Want: Nine Little Things That Matter Most was released in June 2009 by Wiley and Sons.


Organizations as diverse as the Association for Healthcare Philanthropy, The Council for the Advancement and Support of Education, The American Marketing Association, the Association for Fundraising Professionals and Blackbaud’s International Conference on Philanthropy invite June to share her insight and unique perspective.


June’s deep commitment to the growth and success of non-profit organizations is underscored by her years of volunteer experience, including service to a number of healthcare and education boards, community organization boards like the Spoleto Festival and the Community Foundation as well as Chambers of Commerce and boards of industry associations. 

She is the past president of the board of the South Carolina Association of Nonprofit Organizations and, most recently, she was selected to the boards of both AFP – International and the University of South Carolina’s Moore School of Business.  


June holds a Bachelors degree from Columbia College and a CFRE and has completed the Harvard University Governance Education program in Cambridge, Massachusetts. 

She was recently honored as the first CEO of the year among the Charleston Regional Business Journal's Influential Businesswomen and as a Woman of Achievement by the Alliance for Women. 

March 17, 2010 (1.5 hours) Lunch meeting at the Crowne Plaza Hotel:  Paying It Forward:  Youth Philanthropy in North Carolina

There is an unprecedented movement of youth philanthropy in North Carolina, and high school students throughout the state are engaging in community grantmaking to the tune of $230,000!  Come learn more about the North Carolina Youth Giving Network, and specifically the work of youth philanthropy programs in 20 different communities.  Participants will also find out how they can bring this innovative and powerful program to the youth in their community.  
About the Presenter:
Eric Rowles, President/CEO of Leading To Change, Inc, is a nationally recognized trainer, speaker, and consultant whom has worked with over 130,000 youth, adults, administrators, professionals, and policy makers within the past 15 years. His energetic and innovative training and presenting skills, coupled with his advanced degrees in curriculum development and design, have lead to the creation of Leading To Change, Inc. 

As President of Leading To Change, Eric runs a customized consulting and facilitation practice that, through a network of over 20 dynamic and diversely talented trainers, works with for profit and non-profit organizations to achieve progressive and dynamic change.

Eric’s previous experience includes his work as Senior Director of Training with the Youth Leadership Institute where he designed a national training institute that provided over 1,000 days of training in five years to community organizations and coalitions throughout the country. 

Prior to his work with the Youth Leadership Institute, Eric held several positions directly related to training and organizational development. He was the Director of Leadership Development at Rutgers University (NJ) from 1997-1999, and for ten years directed and managed his own private training and educational theater organization, Leadership Through Motivation Productions. For six years he was the Director of International Youth Summer Abroad programs (CA) and spent five years as a substance abuse prevention coordinator with Friday Night Live in Riverside County (CA).

Additionally, Eric has been a volunteer trainer and partner for a wide range of social change agencies and organizations including the National Conference on Community and Justice Anytown Program, New Jersey College Leadership Diversity Conference, and Teaching Tolerance Curriculum Instruction. 

Eric has also been a faculty member at the University of North Carolina, Charlotte as well as Rutgers University (NJ) and has over a decade of innovative and cutting edge classroom instruction and facilitation experience, including extensive use of experiential and “low-ropes” techniques and methodologies in his presentation and training approaches.

In addition to his training experience, Eric has also been a professional DJ and worked with artists throughout the entertainment industry, including Gwen Stefani, Billy Joel, Notorius B.I.G., Cypress Hill, Tribe Called Quest, The Fugees, Boyz II Men, Third Eye Blind, The Roots, George Clinton & Parliament, Henry Rollins, Radiohead, Smashmouth, Weezer, Edward James Olmos, Sinbad, George Lopez, Margaret Cho, and Maya Angelou.

Eric’s training specialization include: leadership development, community youth development, environmental prevention strategies, youth and adult partnerships, organizational change & processes, strategic planning, youth lead evaluation, marketing and media advocacy, diversity and multicultural education, and creating partnerships between higher education institutions and nonprofit organizations. 

He has worked with, presented, and trained to over 130,000 audiences of both young people and adult allies within the education, recreation, health, prevention, vocational, business, mass-media, non-profit, and restorative justice systems.

Eric holds a double Bachelors of Arts degree from the University of California (Riverside) - one in Ethnic & Cultural Studies, and a second in Sociology/Psychology/Anthropology/Philosophy. In addition, he also holds a Masters of Science degree from Central Connecticut State University in Educational Leadership & Design.

Eric lives in Charlotte (NC) with his wife and two daughters.

March 24, 2010: Webinar - The Innovation Impulse 1:00-2:30pm at the Catholic Diocese of Charlotte with Bernard Ross
"Innovation is the only sustainable competitive advantage" says Philip Kotler, marketing guru. This challenging webinar demonstrated how organisations- both commercial and not-for-profit- are ensuring they gain and sustain that competitive fundraising advantage. And how your organisation can also gain it.

The session was based on Bernard Ross's forthcoming book The Innovation Impulse and consultancy work with organisations as diverse as UNICEF, Greenpeace and Cirque du Soliel. It outlines a model for innovation you'll be able to benchmark yourself against. The model with tell you whether you're: an idea poor organisation, an incubation poor organisation or a implementation poor organisation. You'll also learn the roles you need to play to help your colleagues become innovative themselves- coach, gardener, catalyst, pirate, mash-up artist, adventure capitalist, or anthropologist.

Target Audience

The target audience is development professionals at an entry to mid level who are keen to discover how to create innovation across their team or organization and in themselves.
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About the Presenter

Bernard Ross is an expert in fundraising, strategic thinking, organizational change and personal effectiveness. He works internationally in Europe, USA, Africa and South America. He is co-director of The Management Centre, an international training and consultancy organization that works exclusively with the non-profit sector. He has worked with a wide range of non-profit organizations over 25 years, including Amnesty International, Greenpeace International, UNICEF, Oxfam and the US Public Broadcasting Service. He recently co-authored 'The Influential Fundraiser', which was listed on the New York Times' top 5 non-profit books for 2009.
April 21, 2010 (1.5 hours) Lunch Meeting at the Crowne Plaza Hotel:  Social Media Panel

“Can social media help my organization raise more money?”
You already know about the proliferation of various types of social media – but what you really want to know is how to use it to help your organization raise more money.  At the AFP Charlotte monthly meeting on April 21, social media strategist Tonya Jameson led a panel discussion with social media marketers, Jim Mitchem, Brandon Uttley, Marc Feller, and Joe Carleo who have had experience helping nonprofits.  Use what you learn about new media from this panel, to help market your organization in the 21st Century.  

Tonya Jameson is a founding partner in Darling Media Group, a media-marketing company that specializes in developing web content.  Darling Media services include videography, photography, articles and social media street teams for client’s websites.  Prior to founding Darling, Tonya worked for 15 years as a columnist for The Charlotte Observer.  At the Observer, Tonya launched Paid to Party and That’s Wassup! (short videos and blogs about politics and local issues).  She has a BA from the University of Alabama and an MA in public affairs reporting from the University of Maryland.  

Jim Mitchem founded smashcommunications in 2001 on the theory that great ideas, talented partners and unrivaled service are the cornerstones to building a successful virtual ad agency.  Jim’s experiences ranges from local clients like the Carolina Panthers, the Arts & Science Council and Boxman Studios to national projects for Citibank, AT&T and National Gypsum.  

Joe Carleo, APR, is owner/executive producer of Advanced Language and Media Services.  He is an award-winning media professional with more than 25 years of experience.  Joe is trilingual in English, Spanish and French and uses these skills to advise Fortune 500 clients and non profits as well as government organizations on how to better reach international audiences.  His forte in the online world is using audio and video effectively. 

Brandon Uttley, APR, is a social media strategist for Wray Ward, helping create conversations and connections in the social media space.  At Wray Ward, Brandon’s client base includes Springs Global/Springmaid, NASCAR Hall of Fame, and Chicago Pneumatic.  He is a 1987 graduate of the UNC-Chapel Hill’s School of Journalism & Mass Communications and serves as president of the Charlotte Chapter of the Public Relations Society of America.  

Marc Feller, Director of Client Services at Atypic Interactive, has experience working and developing marketing campaigns for a variety of clients and industries ranging from Fortune 500 businesses to major sports teams.  Specific areas of expertise include social media marketing, lead generation, website optimization, search engine marketing, and brand consultation.  He has a BS in Electronic Media Communications from Appalachian State and an MA in Integrated Marketing from Emerson College.

  

